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1. Define marketing.

A. Marketing is a set of organizational functions for creating value for customers and managing
customer relations that benefit both the organization and stakeholders.

2. Distinguish between a “market-driven” and a “market-driving” approach.

A. A market driven approach gives consume y want, perfect for products containing
high product familiarity. Assumes ers tejehoices based on fixed choices.

B. A market driving approach sets out to “ ate Customers learn what they want. Assum
buyers can learn and evolve wit I nd concepts.
Regardless of method used b tch up with customers and satisfy needs.

3. What is value?

A. Value is the consum sment of a product’s utility based upon wh \% r
what is received. It erceived benefits to price. Benefits cust@mers sider
include usefuln ility, simplicity, ability to perform as promised, et€alntangible
benefits must be f too. Safety, security, and peace of mind appea rtain

B. Share information across departments.

C. Use gained insights to create gusto value In'a manner that is superior to competitor’s
offerings.

6. Describe two limitations to t ke riented approach.

ive'p @ can be difficult. l.e. creating the next Ipod.

¢

A. Developing truly inmexat

B. In developing ducts, market opportunity can pass during analysis.




