Marketing
BUAD 307
Final Preparation

1. Differentiate between the three dimensions of a product (core, branded, and

augmented).

A. Core — The product in its most basic from. The category or function in which they

belong.(Category :Automobile)

B. Branded — special characteristics that differentiate a product from its competitors.

(Not just any car but a Ferrari has c
sound.)

C. Augmented — Elements that are a
product use. These include

(Ferrari’s 5,000-mile bung % ‘
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Stars — These have both high
growth rate and a high market share.
Since they are rapidly growing they
need large amounts of cash to
finance their growth. As their marke
growth slows, they will likely
become cash cows.

pany must decide whether
ontinue to invest or phase out
t.
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growth

money can be
Us such as stars.

Dogs — These SBUs have a low
share of a low growth market.
They may generate enough cash to
sustain themselves; they will never
become real successes.

High market share

Low market share




